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Outlasis Rubber 2 tol 


For indoor or outdoor play—a Wilson TN ball is by any 
standard, the finest basketball you can buy. Players go for 
it...like the precise and easy way it handles. Durability? 
Nothing can match it...underneath that long-lasting TN 
cover is a carcass which never loses its shape. Get the 
Wilson TN ball, the toughest, playingest ball ever built. 





Win With 


Wilbon 


WILSON SPORTING GOODS CO., CHICAGO 
(A subsidiary of Wilson & Co., Inc.) 








According to Ben Abadie, Director 
of Intramural Sports, visitors to Tulane 
University’s Favrot Intramural Field House 
always praise the beautiful appearance of 


“they all Say it’s the floors. 


It’s a perfect environment for instilling 


the cleanest 29 sca 
th ey’ve seen!” 


At Tulane University 


physical education. 





Contrary to visitors’ beliefs, however, the 
superb condition of these floors was not 
laborious or expensive to come by. For 
example, the wax finish on the asphalt tile 
had had 16 months of punishing wear when 
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these photos were taken. 












The Basketball Floor—a Robbins 
lronbound® installation — was § 
sealed and finished with Hillyard 3 
TROPHY “Finish for Champions”. | 


ALL FLOORS in the Favrot Field House 
are HILLYARD treated and maintained! & 


& 









Ask the Hillyard 
“Maintaineer” 

to help you 

map out a year-round 
maintenance program 
covering all your floors. 


ST. JOSEPH, MO. «+ San Jose, Calif. + Passaic, N. J. 


Branches and Warehouses in Principal Cities 





HILLYARD, St. Joseph, Mo. Dept. P-6 





C Please send me Free literature on the proper 


is care of Gym floors. 
Asphalt Tile in Corridors and Concrete surrounding the playing 


[] Please have the Hillyard Maintaineer call to help 
Offices was finished with Hillyard floor, and in the Weight Lifting 
Prime No. 1 Carnauba SUPER Room, was sealed with Hillyard 
HIL-BRITE wax. SUPER ONEX-SEAL. Na ssascsonisesinience 





All floors are swept daily using Hillyard SUPER HIL-TONE dust 
ad-sorptive mop dressing, and mopped or scrubbed using Hillyard 
SUPER SHINE-ALL, the safe, effective Neutral Chemical Cleaner, 
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TOP MANAGEMENT SPEAKS: 





WELL BALANCED EMPLOYEE MAI 
RECREATION OFFERS MANY WAI 
BENEFITS OVER AND ABOVE 0s! 
PHYSICAL AND MENTAL HEALTH HE! 


A balanced recreation program offers many benefits over and above its ad- 
prog ) 


mitted contributions to physical and mental health. Let me cite just one example. olf 


We cannot buy loyalty, but we can encourage its development. Over the years, 
I have noticed that employees who participate in the activities of our 3M Club IMI 
tend to remain with the Company. The personal friendship formed with fellow Cor 
employees at the golf course, the bowling alley, in the club room, or in adult 
education courses, almost automatically results in a feeling of belonging. This is 


true particularly when the employee’s family has a full share in the program. Per 


With this sense of belonging, the employee inevitably brings something extra Da 
to the job. That is important both to him and the Company, because at 3M we have Po 
a strong policy of promoting from within. A 


It is more than coincident that without exception the officers and general CH 
managers of our Company are members of the 3M Club and, like myself, have De 
personally enjoyed the benefits of direct participation. Th 


Further evidence, if any is needed, of our faith in the value of a family Ea 
recreation program is our recent purchase of a 310 acre tract of land con- OE 
veniently located between our St. Paul and Hastings plants. This area is being St 
developed to accommodate the full range of 3M Club-sponsored activities. And, We 


as always, the emphasis will be on family participation. EA 


H. P. Buetow 
President 
Minnesota Mining & 
Mfg. Co. 
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AND INDUST 











New opinion on workmen’s compensation coverage published 


by the Indiana State Bar formulates standards to determine: 


WHEN ARE RECREATION 
INJURIES COMPENSABLE? 


. Recreation as a part of employment 


. Employer-sponsored athletic teams 


1 
2 
3. Other employer-sponsored activities 
4 


. Non employer-sponsored activities 
established by custom 


EDITOR’S NOTE: The following article has been con- 
densed from “Recreational Injuries and Workmen’s Com- 
pensation: Infusion of Common-Law, Agency-Tort Con- 
cepts’ which appeared in the INDIANA LAW JOURNAL, 
Winter 1959, pp. 310-338. Published by the Indiana State 
Bar Association, it is an opinion expressed by that group 
and as such should not be construed as the only judicial 
concept of workmen’s compensation legislation, It is, how- 
ever, based on recent, precedent-setting court decisions and 
one of the most thorough studies of workmen’s compensa- 
tion as applied to recreation injuries. The article’s recom- 
mendations for determining payment of workmen’s com- 
pensation for recreation injuries will not be cheered by 
industrial recreation directors. Nevertheless, the courts’ 
recognition of recreation as an essential function of business 
management represents an important milestone in the in- 
dustrial recreation movement. 


In New Jersey, workmen’s compensation was denied to 
an employee injured in a three-legged race at the com- 
pany picnic. 

In Illinois, compensation was granted to an employee 
injured while playing softball in an intra-company league. 

In Utah, compensation was denied to an employee in- 
jured in an automobile accident while on a trip to play for 
the company-sponsored varsity baseball team. 

From state to state, court to court, decisions under the 
various state workmen’s compensation acts are in open con- 
tradiction. As a result, it is almost impossible for a 
recreation director to predict his company’s liability 
for recreation accidents. 


This is undesirable. But it is also illogical since the 
basic coverage formula authorizing compensation is substan- 
tially the same in all states. 

The confusion is largely due to the tendency by some 
courts to mix into workmen’s compensation cases a common 
law concept concerning civil wrongs (torts) committed by 
employees. The common-law, torts concept holds that an 
employer is liable for injuries to persons or property caused 
by the civil wrongs of an employee acting within the scope 
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of employment. Here, compensation depends on the em- 
ployee’s actual fault—whether of negligence, willful or 
wanton misconduct or intentional wrong. 


There is a fundamental difference in liability for 
torts and for workmen’s compensation. Workmen's 
compensation is a statutory device providing payment and 
medical care to the victims of work-connected injuries. 
Losses are paid without regard to the presence or absence 
of fault on the part of either the employee or the employer. 

Nevertheless, in the area of workmen’s compensation 
which involves recreation injuries, the courts have been 
reluctant to drop the familiar common-law concepts. In 
order for compensation to be granted for recreational in- 
juries, the courts have required the presence of employer 
control, employer benefit or employer compulsion, or a 
showing that the recreation activity was a direct part of 
employment or an established custom and thus, by im- 
plication, part of employment. 


To grant compensation on the basis that the em- 
ployer controlled or benefitted from the activity is 
to hold that the injury resulted from a fault of the 
employer. Thus, these two tests are not valid when ap- 
plied to workmen’s compensation. Regarding the other com- 
mon-law tests: recreation is seldom one of the duties for 
which an employee is hired; it is not realistic to require 
that recreation be a direct part of employment before com- 
pensation can be granted. Nor should it be necessary to 
fictionalize the recreation activity as part of employment. 

The Supreme Court has rejected the theory that for a 
recreational injury to be compensable it must have arisen 
directly out of the nature of the work while the employee 
was performing a duty for which he had been expressly or 
impliedly employed. A broader conception is adopted. The 
Court recognizes as risks of employment the conditions. 
obligations and incidents of the work as usually conducted. 
The Court also clearly strikes down benefit to the employer 
as a requirement for granting compensation. 


In formulating standards to determine when rec- 
reational injuries should be included within work- 
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men’s compensation coverage, it is helpful to divide 
recreation activities into four categories: 
1. recreation a part of the employment, 
2. employer-sponsored athletic teams, 
3. other employer-sponsored activities 
and social events, and 


primarily picnics 


|. non employer-sponsored activities established by cus- 

tom. 

The basic inquiry in all recreation cases, however, will 
he the same: Is there sufficient connection between the 
recreation activity and the employment for the activity 
to be regarded as an incident of employment ? 


Where the recreation engaged in is a direct part 
of the employment, either as a duty or as a form of 
consideration paid by the employer, injuries sus- 
tained should be compensable. This category includes 
salesmen entertaining customers and low-paid summer re- 
sort employees. It usually does not apply to cases arising 
out of company-wide employee recreation programs. 


Injuries sustained by employees while participat- 
ing on company-sponsored athletic teams or while 
attending picnics or other social functions should 
be compensable when there is some financial assistance by 
the employer, or when employer encouragement borders on 
compulsion. 

Direct financial support in supplying equipment and uni- 
forms, paying entrance and playing fees and transportation 
costs, awarding player bonuses or furnishing end-of-season 
hanquets and prizes is obvious. 

Indirect contributions appear when the company em- 
ploys a paid recreation director, allows time off with pay 
for practices and games, rearranges employee schedules to 
fit in with athletic events, sanctions conferences of team 
captains on company time, permits the use of ‘company 
premises or facilities for recreation or the storage of euip- 
ment or publicizes the activities in the company newspaper. 

Employers do not attempt to make gratuitous contribu- 
tions for noncorporate purposes. Thus, direct or indirect ex- 
penditures of company funds for recreation activities raises 
a strong presumption that such activities have been an- 
nexed by the company as a business incident of employ- 
ment. This factor has been recognized by courts in recent 
cases. 


Employer compulsion is another factor to be 
evaluated in determining whether company-spon- 
sored recreation has become an incident of employ- 
ment. The courts should adopt a liberalized attitude to- 
ward compulsion, recognizing the subordinate position of 
the employee and the social pressures inducing his par- 
ticipation in company recreation programs. An employer 
who has contributed time, money and effort to the establish- 
ment of a recreation program obviously expects some em- 
ployee participation. 

Although direct employer compulsion to participate is 
absent, the failure of an employee to take an active interest 
in some of the activities may reflect adversely on the in- 
dividual’s reputation as a “company man.” Recognition of 
this fact may act as a distinct inducement to the employee 
lo participate. 


Non employer-sponsored activities which have be- 
tome an incident of employment through well-es- 


tablished custom are, for the most part, currently 
compensable and should continue to be so. Compen- 
sation has been awarded on this basis to a spectator at a 
lunch-hour basketball game, a female employee riding a 
hand truck, a bus driver for a private tourist company ac- 
companying his passengers on a fishing excursion, an em- 
ployee attending a company Christmas party and an em- 
ployee participating in a lunch-hour volleyball, handball 
or table tennis match. 

Spontaneous or casual recreation is not included within 
this test; the activity must be shown to have acheived stand- 
ing as a custom. Thus, compensation has been denied for 
injuries to a police chief temporarily playing softball at 
the police barracks while waiting for a state trooper, a 
baker playing an impromptu game of tag with two female 
customers and an employee who decided to swim a stream 
instead of using his employer's boat. 


In denying claims, some courts have argued that 
granting compensation would tend to destroy com- 
pany recreation programs. This fear has proved to be 
groundless as evidenced by the increasing emphasis placed 
on industrial recreation by management. 

Altruistic motives aside, industry recognizes that impor- 
tant values are to be derived from company recreation pro- 
grams. Otherwise, it would be difficult to explain an annual 
expenditure of more than $1 billion by management. At- 
traction of better workers, reduction of employee turnover 
and absenteeism, increased worker efficiency and morale. 
accident reduction, company name advertising and promo- 
tion of community good will represent some of the more 
tangible business benefits of an effective employee recrea- 
tion program. 


In one type of situation, independent recreation 
is recognized by the courts as an incident of em- 
ployment. Where employment is located in a remote area 
(usually a foreign country) without adequate recreation 
facilities provided by the employer, independent recreation 
activities engaged in by an employee are considered an in- 
cident of employment. Compensation was granted when an 
engineer assigned by a New York firm to Israel was shot 
and killed by Arabs while on a sightseeing trip to Jeru- 
salem; when an airline hostess was cycling through Lisbon, 
Portugal, during an enforced layover of her aircraft; and 
when a construction worker at an isolated Alaskan military 
hase was injured while returning from a recreation trip to 
a town 40 miles away. 

If an employer provides recreation facilities for his re- 
mote area employees, then independent recreational jaunts 
are held not to be incidental to employment. 

The remote area employment cases show clear recogni- 
tion by the courts that a certain amount of recreation is not 
only desirable but necessary for the proper discharge of 
employment services. When an employer has chosen to add 
recreation activities either by affirmative action through 
financial assistance or active encouragement, or by acquies- 
ing in their continued practice, resulting injuries should 
he compensable under workmen’s compensation acts. 


Furthermore, the rapid and continuing growth of 
company recreation programs forcefully demon- 
strates that industry itself recognizes recreation 
activities as an important facet of business and an 
incident of employment. 
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KIDS’ BASKETBALL 


It’s the big man’s game scaled down for pint-sized players. 


This checklist of the two national kids’ basketball leagues 





points out the differences in rules, dimensions and equipment 


BIDDY BASKETBALL 


Headquarters: 

601 Brooks Bldg. 
Scranton, Pa. 

Jay Archer, Commissioner 


Biddy Boys 





Biddy Girls 


LITTLE GUYS BASKETBALL 


Headquarters: 
428 Green Bay Rd. 
Highwood, Ill. 


D. C. Skrinar, Commissioner 


Little Guys 











Little Gals 





ELIGIBILITY 

Age: 12 years and under 
Maximum Height: 5 ft.. 
6 in. 


TEAMS 

Minimum of five, maximum 
of 10 players per team. 
LEAGUES 

Not less than six nor more 
than 11 teams per league. 
EQUIPMENT 

Ball: 28 in.. official Biddy 
League Basketball. 

Court: 60x40 ft. May 
vary to minimum of 40x 
30 ft. 

Free Throw Lane: “Key- 
lock” formation — triangle 
shape. 16 ft. wide at end 
line, 5 ft. wide at free throw 
circle. Foul line is 12 ft. 
from basket. 

Backboard: 4 x 3 ft. 
Basket: 81 ft. from floor. 
18 in. in diameter. 
PLAYING RULES 

Game consists of four quart- 
ers of six minutes each. 
Every player in uniform 
must play at least six min- 
utes of the game. 


SPONSORSHIP 

Leagues may be sponsored 
by any properly supervised 
and directed organization. 
Sponsorship forbidden to 
organizations whose activi- 
ties may be detrimental to 
the welfare 
youth. 


of American 
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ELIGIBILITY 

Age: 13 years and under 
Maximum Height: 5 ft.. 
6 in. 


TEAMS 

Minimum of five, maximum 
of 10 players per team. All 
coaches must be women. 


LEAGUES 

Six or more teams per 
league. 

EQUIPMENT 


Same as Biddy Boys, except 
regulation court is 50 x 30 
ft. with allowable minimum 
10 x 30 ft. 


PLAYING RULES 

Game consists of four quart- 
ers of six minutes each. 
Every player in uniform 
must play at least six min- 
utes of the game. Other 
rules same as the National 
Section of Women’s Ath- 
letics. 

SPONSORSHIP 

Same as Biddy Boys. 
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ELIGIBILITY 
Age: 12 years and under 
Maximum Height: 5 ft. 


TEAMS 

10 players per team. 
LEAGUES 

Not less than six nor more 
than 10 teams per league. 
Each team should play at 
least once a week and a 
total of 12 games. 


EQUIPMENT 
Ball: 28 in., 19 oz. 


Court: 60x50 ft. 
minimum of 40 x 30 ft. 
Free Throw Lane: 12 ft. 
wide. Foul line 12 ft. from 
basket. 

Backboard: 4.x 3 ft. 
Basket: 814, ft. from floor, 
18 in. in diameter. 


with 


PLAYING RULES 

Game consists of four quart- 
ers of six minutes each. 
Every player in uniform 
must play at least six min- 
utes. In league play only, 
a player is permanently re- 
moved from the game after 
he has scored his 20th point. 
SPONSORSHIP 

Teams should be sponsored 
only by those organizations 
or companies whose activi- 
lies or products are not 
detrimental to youth, Spe- 
cifically forbidden is any 
firm whose advertising re- 
flects the sale of alcoholic 
beverages or tobacco. 


ELIGIBILITY 
Age: 9-12 years incl. 
Maximum Height: 5 ft. 


TEAMS : 
Same as Little Guys. 


LEAGUES : 
Same as Little Guys. 


EQUIPMENT 
Same as Little Guys. 


PLAYING RULES 
Same as Little Guys except 
every girl must be taken out 
one full six-minute quarter 
of every game. 


SPONSORSHIP : 
Same as Little Guys. 
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CONVERSE diff He, 


Game-proved All Stars, specified by more coaches, 
worn by more players hug the floor like no 
other shoes ever made! They make a meas- 

urable difference because — 


y.\ i i STAR Break-away Speed 
Pinpoint Pivots 
OXFORD OR HIGH CUT Hairline Stops 
BASKETBALL SHOES  Wieueeditrence 


fected over 45 years of play. 


Lightweight 
Matchless Comfort 
Fatigue-free Fit 


are guaranteed in All Stars. The Footform 
Last, Combination Cushion Heel and 

Arch Support, and Full Length shock 
absorbing Sponge Insole spell 

COMFORT. Cool, free-breath- 

ing loose-lined uppers with 

the original Converse 
Peg-Top are the 
answer to a 
perfect 
fit. 


cept 
1 out 
irter 
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Wood Carving 


— -hour handicrafts program has 
taken shape at Nationwide In- 
surance, not only as a means of oc- 
cupying free time after lunch, but as 
a period for further instruction on eve- 
ning projects. 

Handicrafts, we know, have not been 
widely utilized in employee activities 
programs, But in planning this activity 
we had in mind the older employee 
who is busy at home in the evening 
and looks instead for some form of 
crealive recreation during the noon- 
hour. We had in mind, too, the young 
employee who is new in the city and 
whose evenings are unoccupied. 

For the middle aged employee who 
is normally not interested in the more 
active and time-consuming activities 
which attract the younger people. 
handicrafts can be not only an ac- 
ceptable form of recreation, but can 
satisfy the need to create. Certainly this 
type of employee, even though he or 
she presents all the stable characteris- 
tics of maturity, is as much in need of 
opportunities to express creative urges 
as is the younger and less mature em- 
ployee. 

It is generally recognized that if 
such needs are not given an_ op- 
portunity for expression, they can lead 
to serious frustrations and personnel 
problems. Activities of this kind add to 
your program of “safety valves” for 
blowing off steam. While providing 
pleasurable recreation and an_ im- 
portant contribution to the preserva- 
tion of employees’ physical and mental 
well-being, you're helping to reduce 
factors which cause difficulties on the 
job. 

Handicrafts, or the “popular arts,” 
should be carried on at the highest 


10 


RECREATION MANAGEMENT, OCTOBER 1959 





by MARTHA DANIELL, director 


Nationwide Insurance Activities Assn. 





Serve Handicrafts at 


Nationwide’s noon-hour hobby programs attract old, 


young and middle-aged employees with a combination of 


appeals that fill a big gap in most industry activities 


level of expertness that employees can 
achieve—with the belief that if it is 
worth doing at all, it is worth doing 
well. It is only then that the fledgling 
artisans will know real creative satis- 
faction. In planning an 
handicraft project, the long-range 
henefits of the activity should be taken 
into consideration in order to give it 
the greatest potential value. 

First, we have found that a long 
lunch hour isn’t necessary to develop 
ability and interest in handicrafts, and 
that only 15 or 20 minutes each day 
can produce amazing results. One way 
to stimulate interest is to arrange for a 
display of handicraft work in your 
lounge, cafeteria, or conference area 
during the noon hour. 


employee 


The best possible source for display 
materials would, of course, be one or 


more employees who are already work- 





Winners of Hobbies Display 


ing on various forms of handicrafts, 
Failing that, the handicraft instructor 
at your local “Y” evening school would 
probably jump at the opportunity to 
display his students’ work, The display, 
of course, should be publicized in order 
to attract as much attention as possible. 

Another helpful device is to equip 
the display with questionnaries which 
employees can fill out and return to 
you. However, if only a few question- 
naires are returned, it does not mean 
lack of interest—as you'll discover 
when you actually start your noon- 
hour group. 

If you’re not a hobbyist and if there 
are no employees in your organiza- 
tion who can qualify, the best arrange- 
ment is to obtain an instructor on an 
hourly basis, Instruction should be 
made available every working day. 
Once initial instruction has been given, 
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At 


h-time 


cause a great deal can be accomplished 
with very little Novices 
usually start with relatively simple pro- 
jects such as a keycase or billfold. The 
moment of completion is a big one for 
the employees—they discover that 
they've made something attractive and 
of good quality for much less than it 
would have cost to buy. 


instruction. 


Copper enameling is a comparatively 
new handicraft in the “do-it-yourself” 





Deco-Write paints (which can also be 
used on cloth, metal, china. or glass). 
First, the design is traced or sketched 
on the trap. This paint comes in a tube 
equipped with a ballpoint applicator 
which makes painting any design of 
your choice as easy as writing your 
own name. If anyone is ata loss for 
his own design, books of them are 
available in libraries or bookstores. 


Pottery plates, platters and cups pur- 


range of hobbies, and it should be in- chased in bulk for economy or as 
cluded in any Noon-Hour handicraft seconds from the dime stores also make 
however, the various projects should be program because many such projects good painting items. Their surfaces 
kept on a “do-it-yourself” basis with an can be completed within one lunch easily take tracings and the Deco- 
1 of f experienced hobbyist to provide en- period. Other more decorative copper Write paints. And they can be used as 
couragement and help, only when work can be made in two or three cookie, candy, and cake dishes as well 
needed, lunch periods. as wall plaques. 
Our experience indicates that most Woodenware is another fairly recent Finally, we've found that some kind 
people need to be urged and encour- addition to the growing list of handi- of annual handicraft competition on a 
alls, aged to participate, but that anyone craft hobbies. Beginners usually like to company basis provides even a keener 
rE Bw do woes 4 of the various handi- decorate small wooden boxes with un- interest in the projects. This can be 
oul crafts if he tries. usual buttons or foreign coins. These done as a Noon-Hour Hobbies Show 
* Cost is another important considera- are glued to the outside of the box using non-company judges and ribbon 
dae lion; participants can be discouraged which is then painted with a clear awards. 
rder | When individual cost runs high. The varnish. Inside, a felt lining produces Perhaps the best time for your 
ible. ideal approach is to purchase the mini- the best results—the type with self- annual show would be a month or so 
a 5 equipment and add to it as de- adhesive backing is very easy to apply. before Christmas, since much of the 
hich mand indicates. A good starter set of Among the many interesting box work is done with Christmas gifts in 
n to leathercraft tools, for example, is the creations we have seen, an artistic mind, and there will be more works of 
a Tandy Leather company’s Lucky Seven looking fisherman’s lure was used to art available for display and competi- 
rean | Ait which includes an instruction and — gerye as the lid handle on one, and a_ tion than at any other time. Everyone 
over pattern book. This kit, however, should pair of attractive cuff studs on another. enjoys the spirit of competition and the 
oon- be supplemented with additional ham- Foy the artist, there are many designs satisfaction of having their work 
—— ae marble slabs, billfold that can be drawn and painted on the judged better than a competitor's. 
here becks, lining, lacing needles, and fillers. poxes. If we believe recreation can play an 
\iza- Tandy also backs up its leathereraft The decoration of various sized effective part in maintaining "the 
nge- products with free demonstrations and wooden plates for colorful wall plaques, morale of employees, then we must 
| an instructional films which can be ar- or cake or cookie Toleware trays is have a range of activities that will ap- 
be ranged for through any of their various another side of woodenware handi- peal to all employees. Handicrafts, we 
day. outlets. crafts that’s catching on. They can be _ believe, fill an important gap in most 
ven, Leathercraft is especially popular be- painted with the greatest of ease with programs that we shouldn’t overlook. 
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Display and Demonstration by Marilyn Greenlaw (r), Supervisor 
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Below are the organizations, which, through their financial support, 
make possible the non-profit programs of the Athletic Institute. 


Ace Carton Company The Harry Gill Company Ben Pearson, Inc. 
Adirondack Bats, Inc. Golfdom Pennsylvania Athletic Products 
Albany Felt Company J. H. Grady Mfg. Company F. C. Phillips, Inc. 
American Box Board Co. Rubatex Div. Great American Post Manufacturing Co. 
American Gut String Mfg. Co. Industries, Inc. Powers Manufacturing Co. 
American Playground Device Co. Gunnison Bros. Inc. Premier Athletic Products Corp. 
American Thread Company 
American Trampoline Co. Hoartz-Mason, Inc. Rawlings Sporting Goods Co. 
Ashaway Products, ne. Hanna Manufacturing George A. Reach Company, Inc. 
Associated Product Publications Company Red Fox Mfg. Co., Div. of 
The Athletic Journal Harvard Specialty Mfg. Co. Cullum & Boren 
Atlas Athletic Equipment Co. ; od & Sons Charles A. Richardson, Inc. 
e International John T. Riddell, Inc. 
Bancroft Sporting Goods Co. Bradsby Company Rockford Textile Mills, Inc. 
The Bike Web Compony Hoffmann-Stafford Tanning A. H. Ross & Sons Company 
Boy's Life Co. F. Rulison & Sons, Inc. 
Brooks Shoe Mfg. Co. Hofran, Inc. 
Tom Broderick Co. Alan Howard, Inc. Sand Knitting Mills Co. 
Brunswick-Balke-Collender Co. Hutchinson Bros. Leather Co. Sawyer Tanning Company 
Hyde Athletic Shoe Company seco pene Inc. 
Calnop Tanning Company coremaster Company 
Caron spinning Company Illinois Mechanical Leather Co. Scott Port-A-Fold, Inc. 
Carron Net Company The Ivory System The Seamless —— Company 
Control States Thrace Compeony sours Roobuce Googe 
icago Tanning ompany 5 3 i rs 
Charles F. Clark, Inc. AL Athletic Stoteting Mill Co. Sells Aerial Tennis Company 
Coach and Athlete Jones and Naudin Inc. L. H. Shingle Company 
Soman) maner Joyal-Van Dale, Ine. Ed W. Sinicnner & Sons 
Converse Rte ompeny. E. P. Juneman Corporation Southern Manufacturing Co. 
iv. of Russe 'g. Co. 

Cortland Bocas, incr Arthur Kahn Company, Inc. Southland je B mite. Co. 

; . G. Spalding ros., Inc. 
vie Gees? Chemical Company Lamkin Leather Company = oe Yarn > ged 
John B. Davidson Woolen Mills The Linen Thread Company, Seerting ing se Products 
Dayton Racquet Company The Sporting News score 


J. deBeer & Son Sports Age 
Denkert, Inc. The MacGregor Company $. m p 
: ports Review artr 
erizing Company —— — Stall & Dean Mfg. Co. mn ” 
Marshall Clothing Mis. Co. Stowe Woather oy es 
—_ or Products, inc. H. Swoboda & Sons, Inc. leam 
The Meyercord Company rate 
Empire Specialty Footweor Co. Modern Jacket Compony Tober Baseball Mfg. Company : te. | 
Employee Recreation Magazine Especi 
Essex Rubber Co. Notional Baseball Congress United States Rubber Co. wives 
_— feeeene Sowtins Comme * ves, 
. C. Feise Co. ational Sporting Goods ssn., Vi s 
Felco Athletic Wear Compan ting all its sporti ctor Sports, Inc. , 
The Fish Net and Twine . repras dealer he. =e w. J. Voit Rubber Corporation BEST B 
Company . National Sports Company Mag 
s. B. Foot Tanning Company Notional Vulcanized Fibre Co. Walton-Wagner Corp. Simila 
Franklin Manufacturing Co., Nelson Knitting Company Western Sporting Goods Review a 
Inc. Nocona Leather Goods Co. Wheaties Sports Federation indivi 
€ The Gared Wilson Sporting Goods Company dan 
Wigwam Mills, Inc. player 
Co. score 
General Sportcraft Co. Ltd. Oliver Bros. Yarrington Mills Corporation hest | 
st h; 


Nonpareil Div. © 
The General Athletic Products Corp. 


Besides the above, The Athletic Institute has an associate membership 
comprised of a number of sporting goods dealers, geographically 
spread throughout the United States. 
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... with these season-long interest builders 
POSITION ROUNDS FOUR POINT SYSTEM 
Every third or fourth week, deviate from the regular round 
robin and schedule position rounds with the leading team 
playing the second place team, 3rd vs. 4th, etc. This insures 
acrucial series for each team in the league at regular inter- 
iyals and is certain to tighten up league standings. It also 
puts competition on a more equal basis and maintains a 
Fhigh pitch of interest. 


Here’s a different, but popular method of determining 
league champions. Award one point to the winning team of 
each game, then add an extra point to the team scoring the 
highest pin total for the series. This system keeps everybody 
hustling in each game of each series. 


SWISS ROUND ROBIN 


Ladder-type tournament, can be held over the full season. 
as a special event or in conjunction with regular league 
play. Teams (or individuals) are listed in order by a pre- 
determined method. No. 1 plays No. 2, 3 vs. 4, ete. Then 
for the second round, teams are again paired by their posi- 
tion on the ladder: 1 vs. 2, 3 vs. 4, ete. Purpose is to ad- 
vance up the ladder to the number 1 position. 


SPLIT SEASON 


By splitting the schedule in half, you may come up with 
two champions who meet in a company “world series” at 
season’s end. Even if the same team wins both the first and 
second halves, also-rans will get a big boost when they have 
a chance to start all over at mid-season. 


BOWL ’EM 
OVER! 


It’s a long season, so spark 





The average industrial bowling season runs for 33 weeks. 
That means each bowler rolls close to 1,000 frames a year. 
That’s a lot of bowling for tail-end teams, and interest can 
wear thin long before the end of the season. 
more 
enjoyment, not greater interest. The solution lies in imagi- 
native programming. There’s no rule that says league play 
must be scheduled every night of the season. Long, drawn- 
out round robins may not be the best way to schedule play. 


A shorter season simply means less bowling—not 








up bowling league interest 


Look over these ideas, you may find a winner. 





... with these special one-night tournaments 


SCOTCH DOUBLES 

Partners alternate shots regardless of 
the situation. Lineage rate for each 
team is the same as the single game 
rate. Regular scoring methods are used. 
Especially ideal as a mixed event with 
wives, sweethearts. 


BEST BALL 

Similar to golf event; can be used for 
individual, doubles or team play. Every 
player rolls his own ball, but the best 
score in each frame is selected and the 
best ball score is computed accordingly. 


HEAD PIN 

A one-ball event, score counts only 
when the head pin is hit. Depending 
on whether one or two shots are allowed 
in 10th frame, maximum score will be 
100 or 120. Special head pin handicap 
chart is available from the ABC. 


ONE GAME KNOCKOUT 

Regular elimination tournament with 
winners decided on the basis of one 
game rather than a series. Tournament 
can be completed in one night. Winner 
from a field of 32 will roll nine games. 


RED PIN 

One red pin is placed in each automatic 
pinspotter. When the red pin appears 
in the head pin position, and is hit, 
the bowler is awarded a special prize 
or bonus points. This should occur 
about once in every two games. 


3-6-9 

Each bowler is given a strike in the 
third, sixth and ninth frames. He takes 
it from there. Similar game, “Lucky 7” 
spots seven strikes in various frames 
throughout a three game series. Tends 
to equalize competition. 


LOW SCORE 

Bowlers try to shoot the lowest score 
possible, but gutter balls count 10 
points. Result: game involves a good 
deal of skill in hitting only the corner 
pins without rolling the ball into the 
gutter. 


MIXED DOUBLES 

Men and women combine to make this 
one of the most popular of all tourna- 
ments. Mixed doubles leagues have also 
become popular, Use regular scoring 


methods or any of the special events. 
Father and son, mother and daughter 
and any number of other combinations 
provide an excellent opportunity to 
bring the whole family into the recrea- 
tion program. 


BOSS’S TOURNAMENT 

Managers and supervisors of each de- 
partment which has entered a team in 
the company league roll off to deter- 
mine “Boss of the Year.” Supervisors 
could also team up with respective 
team captains in a doubles event. 


DROP ONE 

Bowlers roll four games and are entitled 
to drop their lowest score to determine 
the three game total. Can also be played 
as a team event using the three best 
team scores or each player’s three high- 


est scores. 


TURKEY ROLL 

Added attraction for regular league 
play or in conjunction with any special 
event just preceding a holiday. Award 
turkeys for high game, high series, ete. 
Runners-up could receive a goose, duck 
and chicken in that order. 
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who’ 
what 


in 
bowling 


BPAA 


Bowling Proprietors’ Association of 
America, Inc., 185 N. Wabash Ave., Chi- 
cago 1, Ill. Howard C. Seehausen, Executive 
Director. 

Year of incorporation: 1932. 

Purpose: To promote the healthy growth 
of the bowling industry, protect the interests 
and investments of its member bowling pro- 





prietors, encourage improvements in playing 
conditions and equipment. 

Primary area of service: Trade association 
of bowling proprietors in the U. S. and 
Canada. 

Membership: 4.290 bowling establishments 
representing 80% of the certified lanes in 
the country. Includes 44 affiliated state and 
provincial associations. 

Budget: $400,000. 

Services: Assistance and guidance on main- 
tenance of lanes and pins, care of automatic 


equipment, bookkeeping and accounting 
procedures, league score sheets and con- 


tract forms, price and cost charts, formation 
of new leagues, promotional materials to in- 
crease interest and participation in bowling. 
Publications: BOWLING PROPRIETOR 
monthly magazine and the monthly Manage- 
ment Bulletin. 

Special Events: 
held in June of 


Annual BPAA convention 
each year. Conduct 
major national tournaments including All-Star 


and Handicap events. 


seven 


14 





ABC 


American 572. E. 


Bowling 
Capitol Dr., Milwaukee 11, Wis. Frank K. 
Baker, Executive Secretary-Treasurer. 

Year of incorporation: 1903. 

Purpose: To promote better tenpin bowling 
through standardization of rules and equip- 


Congress, 


ment, award programs and services to mem- 
ber leagues. 

Primary area of service: individual male 
tenpin bowlers and leagues in the U. S. 
Canada. 

Membership: 3 million male bowlers: 70. 
000 sanctioned leagues. 

Budget: $1'4 million. 

Services: Bonding, burglary and holdup in- 
surance for 


and 


league secretaries. [Equipment 
research and testing; inspection and certifi- 
cation of 8.600 establishments. 
Tournament sanction. Aids for league secre- 
taries. Five-man field staff to assist leagues 
promote and develop programs. Free bowling 


bowling 


film library. Comprehensive awards program 
on both national and local association level. 
Publications: BOWLING magazine 
(monthly), ABC News Letter (12-15 issues 
per year). Annual Report book, Annual Rule 
book, ABC tournament prize winners book, 
ABC tournament schedule book. 

Special events: Annual ABC tournament 
running two to three months of seven-day- 
a-week nation-wide competition. Week-long 


annual ABC convention. 


NATIONAL 
COUNCIL NBC 
National Bowling Council, 1420 New 


York Ave., N. W., Washington 5, D. C. A. L. 
Ebersole, Executive Secretary. 

Year of incorporation: 1943 

Purpose: To coordinate the efforts of all 
bowling organizations and associations in the 
overall promotion of bowling. 

Primary area of service: National bowling 
organizations. 

Membership: ABC, BBIA, BPAA, NDPBC, 
WIBC, AMF Pinspotters, Brunswick-Balke- 
Collender. 

Budget: $41.000, excludes funds for AJBC 
and Bowlers’ Victory Legion. 

Services: Watch dog over national, state 
and local legislation and tax rulings which 
may adversely affect the welfare of bowling. 
Underwrites and entire American 
Junior Bowling Congress program. Conducts 
$100,000 rehabilitation program 
with 79 Veterans Administration hospitals 
and sponsors other bowling activities for the 


oversees 


per year 


handicapped. Prepares and distributes pro- 


motion and instruction manuals and_ bro- 
chures. Has produced two bowling films 
and the bowling proprietors’ maintenance 
manual. 

Publications: No periodicals, 

Special events: Three council meetings 


held each year during July, November and 
February for the purpose of coordinating 
promotional efforts of NBC members. 
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AJBC 


American Junior Bowling Congress, 19]} 
W. 103rd St., Chicago 43, Ill. Milton Ray. 
mer, Executive Secretary. 

Year of incorporation: 1939 

Purpose: To promote bowling for youth a 
wholesome recreation under ideal environ. 
ment and supervision and at reduced rates 
Primary area of service: Youngsters, 1f 
years and under, participating in tenpin, 
duck pin, rubberband ducks, and candle pin 
bowling in the U. S. and Canada. 
Membership: 250,000 individuals 
Budget: $239,000. provided by its parent or 
ganization, the National Bowling Council. 
Services: Conduct free instruction schools 
throughout the country to certify state and 
city youth bowling instructors. Field staff of 
three men assist promotion and development 
of youth bowling on local level. Enforce 
AJBC standards that no alcoholic beverages 
he sold in the same room and that pin ball 
machines — be A JB 
Yeague is bowling: that all leagues be super. 
vised by adults and that the proprietor give 
a reduced rate for league bowling. Sanctions 
players and leagues. Conducts comprehensive 
national and local awards programs. 
Publications: PREP PIN PATTER monthly 
magazine distributed to 60,000 coaches and 
team captains. AJBC Newsletter. 

Special events: National AJBC Mail Tour. 
nament and Christmas Tournament. 


disconnected — while 





National Duck Pin Bowling Congress, 
Inc., 1420 New York Ave., N. W., Washing 
ton 5, D. C. A. L. Ebersole, Executive 
Secretary. 

Year of incorporation: 1927 

Purpose: To promote better duck pin bowl- 
ing through standardization of rules and 
equipment, award programs and services to 
members. 

Primary area of service: Individual men 
and women duck pin bowlers and leagues. 
Membership: 250,000 individuals in 13 
Eastern states. 

Budget: $62,470. 

Services: and tourna 
Provide membership cards, average 
calculators, instruction folders, 


Sanction bowlers 
ments. 
manuals, 
brochures and other aids to league secretar- 
ies. Conduct comprehensive national and 
local program providing medals. 
rings, patches and other trophies for team 
and individual performances. Compute aver: 
ages of all sanctioned duck pin bowlers and 
national 


awards 


determines and women 
champions. 

Publications: Monthly DUCK PIN WORLD 
magazine and the Duck Pin Yearbook which 
includes all previous duck pin records. 
Special events: National Duck Pin Tourna- 
ment conducted annually for six weeks dur- 
ing early spring. Annual NDPBC convention 
is held during the tournament. 
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“  BBIA 


Billiard and Bowling Institute of 
America, 716 N. Rush St., Chicago 11, Ill. 


Robert J. Youngblood, Executive Secretary. 


Year of incorporation: 1940 
Purpose: To advance the common business 
manufacturers and distributors 


plies. To increase the use of their products 
and develop fair and just competitive prac- 
tices. To collect and disseminate pertinent 
data relating to the industry. 

Membership: 96 manufacturers and dis- 
tributors of bowling and billiards products. 
Primary area of service: Trade associa- 
tion for the bowling and billiard industry 
inthe U. S. and Canada. 

Budget: Varies, directed at the promotion 
of bowling and billiards. 

Services: Conducts public information pro- 
grams to create favorable awareness of the 
benefits and values of bowling and _ billiards. 
information on 
methods 


provide 
statistics, 


Research studies 


sales, market and _ pro- 


cedures. Support activities, through volun- 
contributions, that will 


tary member pro- 
mote participation and perpetuate both 
sports. 

Publications: BBIA Bulletin (monthly 


newsletter to members) and = the annual 
BBIA Product Directory. 
Special events: BBIA convention 


ducted in April or May of each year. 


con- 











MS WIBC 


Woman’s International Bowling Con- 
gress, Inc., 1225 Dublin Rd., Columbus 8. 
Ohio. Mrs. Emma Phaler, Secretary. 





Year of incorporation: 1916 


Purpose: To promote better tenpin bowling 
among women through standardization of 
rules and equipment, award programs and 
member services. In general, WIBC is to 
women bowlers what ABC is to men bowlers 


individual 
women tenpin bowlers and leagues in_ the 
U.S. and Canada. 


Primary area of service: 


Membership: 144 million women bowlers. 


Budget: undisclosed 

Services: Governing body of women’s ten- 
pin bowling. Sanctions players and leagues 
Furnishes booklets, manuals and other aids 
to league secretaries and city bowling as- 


sociations. Provides awards for team and 
individual performances. 
Publications: WOMAN BOWLER maga- 


zine, 


Special events: Conduct annual National 
WIBC) Tournament. WIBC convention is 
held in conjunction with the tournament. 





Company-wide Roll-off 


Bowling by mail, the small, far-flung branch locations 


can compete with the home office for the company title 


Expansion, decentralization, mergers and other business developments have 


scattered the operations of many medium and large corporations to all corners of 
the country and the world. More than ever, management faces the challenge of 
bringing its far-flung employees under one roof of company spirit and under- 


standing. 


In companies with one central location, recreation has proved its capabilities 
in creating the climate necessary for united business effort. But even in the highly 


decentralized corporations, recreation programs can be developed to achieve the 


same purpose. 


As an outstanding example, R/M presents the complete rules for Northwest 
Airlines’ annual mail bowling tournament. Last year, 60 teams from 11 Northwest 
offices competed in the six-week elimination tournament using their regular local 


league scores to avoid scheduling 
paper and postage. 


1. OBJECT 
The purpose of this tournament is to deter- 
mine annual team and individual champions 
among NWA employees stationed in the 
United States and Alaska. It shall foster and 
maintain the spirit of good fellowship and 
true sportsmanship. 
2. MEMBERSHIP AND ELIGIBILITY 
The entire membership of the teams entering 
this tournament shall be made up of NWA 
male employees on teams sponsored by NWA. 
3. DIRECTORS 
The management of this tournament shall be 
vested in the Rules and Regulations Com- 
mittee. This Committee is to be appointed by 
the Director of Employee Services. The Rules 
and Regulations Committee shall have full 
control and management of the tournament 
and shall adopt a set of rules and decide the 
necessary fees. The chairman of this commit- 
tee shall be responsible for: 

1. Proper organization and function of the 
tournament. 

2. Providing each team captain with a set 
of rules. 

3. Issuing and posting weekly results. 
4. TEAMS 
All teams entering this tournament shall be 
governed by their own league rules except 
for the following which will 
by the Rules Committee: (1) fees and prizes, 
(2) handicap, (3) blind scores. 
5. FEES AND PRIZES 
The charge for entering a team in this tour- 
nament shall be $5 payable in advance. A 
prize list shall be posted by the Rules Com- 
mittee based on number of teams entering. 
The Northwest 
Championship Trophy will be awarded to the 
championship team at the completion of the 
10. PRIZE LIST 


be determined 


Airlines Management Club 


problems. The cost for the entire program: 


tournament. This trophy to be awarded by 
the Northwest Management Club, 
will be engraved with the championship team 
name and location and will be passed on to 


Airlines 


the new championship team each year there- 
after. Should the trophy be won by the same 
team three years in a row, it will then be- 
come the permanent possession of that team. 
In addition, trophies furnished by the Em- 
Division of the 
Department will be awarded for the follow- 


ployees Service Personnel 


ing: individual high tournament average, 
tournament high single game, tournament 


high three game series. 
6. HANDICAP 

The tournament 
handicap basis. The handicap allowance shall 


shall be conducted on a 
be 80% of the difference between the bowl- 
ers average and 180. The average used shall 
be the bowlers current average. 

7. BLIND SCORES 

Blind seore is 150. 

8. PLAYING RULES 

Each team 
bowl at its regular league bowling establish- 


entering the tournament will 
ment and on the regular league bowling 
night. Scores used for the purpose of this 
tournament will be the same as used in 
regular league competition. Forms will be 
forwarded to each team captain for comple- 
tion each week during the tournament. The 
team captain will fill in the forms completely 
each bowling night and forward them im- 
mediately to Fred Smith, Tournament Chair- 
man. 

9. SCORING 

Tournament results shall be determined ac- 
cording to games won and lost. In case of a 
tie, the team with the highest total pin count 
shall be awarded the tie game. 


The total number of teams entered in the 1959 tournament is 60. Entry fees from these 
teams total $300 which will be paid out in the following manner: 


Ist Week—Winning Teams advance—Losing 


2nd Week 


Losing 


Teams out. 
Teams Paid $5.00 each 


Total $75.00 


3rd Week $10.00 70.00 
th Week = = $15.00 60.00 
5th Week eS a $15.00 ” 30.00 
Final Week—Championship Team Paid $40.00 Total 40.00 

Runner-up Team Paid $25.00 Total 25.00 
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Total Paid Out $300.00 
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25 Years of Service 


to Recreation 


Athletic Institute leads 
the nation in developing 
“recreation for everyone” 


For the past 25 years, American 


sports schools, munici- 


palities and industry have owed a debt 


programs in 


of gratitude, in some cases their very 
existence, to one of the nation’s most 
important sports service organizations: 
The Athletic Institute. 

From a vast library of instructional 
aids to the creation of organized sports 
programs, assistance in professional 
preparation of leaders, promotion of in- 


creased participation and_ outright 
financial support; The Athletic In- 


stitute stands as one of the great mo- 
tivational forces in this country’s as- 
tounding growth in athletics, physical 
education and recreation. 

Conceived by a small group of sport- 
ing goods manufacturers, the Institute 
was organized on Nov. 20, 1934, to 
stimulate sports activities throughout 
the United States. 

Drawing on support from voluntary 
contributions of active 
(manufacturers ) 


members 
and associate mem- 
bers (raw materials suppliers), this 
group selected their first presidents 





JOHN L. GRIFFITH, president from 
1940-45, pioneered the Institute’s broad 
services to recreation. 
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from among the leaders in the sporting 
goods industry: G. 5S. Lannon, Jr.. 
Lannon Manufacturing Co.; Frank 
Bradsby, Hillerich & Bradsby Co.; and 
John Rogers, also of H & B. 

In 1940, Major John L. Griffith, 
former Big Ten athletic commissioner 
and secretary-treasurer of the NCAA, 
hecame the first non-manufacturer to 
serve as president. 

Griffith started the Institute’s serv- 
ices and developed significant pro- 
grams in baseball, softball and Army 
camp recreation. 

To carry on the Institute’s work 
after the death of Major Griffith in 
1945, the manufacturers needed a man 
widely experienced both in knowledge 
of athletic skills and the administra- 
tion of athletic programs. 

They turned to Colonel Ted Bank, a 
former Univ. of Michigan football, 
basketball and baseball star who at 
the time was the chief of the Army’s 
athletic, recreation and physical train- 
ing branch. Bank’s background of 19 
years high school and college coaching 
included assistant football and varsity 
baseball and boxing coach at Tulane 
Univ. (1929-35) and head coach and 
athletic director of the Univ. of Idaho 
(1935-41). 

Still at the helm, Ted Bank has 


TED BANK, who succeeded Griffith, 
stands today as one of the foremost 
leaders in sports and recreation. 
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used his dynamic personality and tin. 
less enthusiasm to put the Institute’s ey. 
panded programs into action. 

The Colonel; who became statesma), 
politician and promoter as well; ha 


brought together manufacturers, educa. 
tors and professional recreation organi.) 


zations in united action for 
facilities and leadership.” 

A look into the Institute’s 25-yea; 
record shows how well this goal j 
being met. 

An Institute project to promot 
amateur baseball leagues and tourna 
ments led to the eventual development 
of the independent organization known 
today as the American Amateur Base. 
hall Congress. 


Another early project was the pro: 


motion of softball, following the incep: 
tion of that sport in 1930. Subsequent 
development led to the formation of 
the Amateur Softball Association which 
was financially supported by the Ip. 
stitute. 

In 1941, a small group of industrial 
recreation executives, under the leader- 
ship of Floyd Eastwood, asked for and 
received financial backing to form the 
Recreation Association for American 
Industry. From this humble beginning. 
the National Industrial Recreation As 
sociation has grown to a present men: 
bership of more than 800 companies. 

The Athletic Institute continues to 
give support to NIRA, and, during 
the last 18 years, has contributed about 
$250,000 for the promotion of indus 
trial recreation through NIRA. 

The Institute helped organize and 
financially support the U. S. Jun 
ior Chamber of Commerce sports pro- 
gram. Starting in 1947, the Jaycees 
have developed nationwide junior goll 
and tennis programs as well as a youth 
fitness program. The Institute has con- 
tributed $190,000 to these projects. 

Particularly impressive is the Insti: 
tute’s distribution of manuals, films 
and sports guides over the past 10-15 
years. Here’s the record: 
® Student Manuals—more than 314 
million copies in the last 12 years. 

@ Instructor Guides—almost 250,000 
to teachers, coaches and leaders. 
© Motion pictures—more than 50 mil- 
lion people have viewed Institute films 
on tv; another 2 million 
them in auditoriums. 
e Filmstrips—nearly 10,000. filmstrips 
have reached an estimated audience 
in excess of 10 million persons. 
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® Books, booklets, etc.—approximately 
750,000 copies have been distributed. 


for 
scor 
rect 
heli 
em] 
wile 
h 
Hoi 










nd tire 
1te’s ey, 


tesmay, 


alls has 


organi 
| score? C. W. Hudson, recreation di- 


“more 


de quate 


25-year 
goal js 


romote 
tourna 
opment 

known 
r Base. 


he pro 


 incep: 
sequen 
tion of 
1 which 
the In: 


lustrial 
leader. 
or and 
rm the 
1erican 
inning, 
on As 
| mem: 
panies, 
jues to 
during 
| about 
indus: 


e and 
Jun- 
ts pro- 
aycees 
or golf 
youth 
1s CON 
cts, 
Insti- 
films 
10-15 


90,000 


0 mil- 
4 films 


seen 


istrips 
dience 


nately 
ited. 


REY ECREATION ROUNDUP 


Can You Top This? 


What’s the world’s bowling record 
for the highest scotch mixed doubles 


rector for IBM Corp., Rochester, Minn.. 
believes it is the 274 rolled by IBM 
employee Gordon Finstrom and_ his 
wife in the company tournament. 

R/M is ready to concede the point. 
How about you? If you know of a 
better score, let us know. 

Hudson is sure you can’t top this 
combination, however: runners-up to 
the Finstroms in the same event were 
the Dick Truslers with a 256. 


Bumper Game Crop 

One of the finest game crops in a 
decade is in the offing for hunters this 
season according to a survey made by 
the Winchester-Western Conservation 
Department. 

In a poll of wildlife administrators 
in 42 states and Ontario, the company 
found that game crops range from 
“good” to “utterly Fantastic.” 

Rabbits, grouse, quail and wild tur- 
key are all in greater abundance than 
a year ago in most states, and the 
1959 bumper crop of deer is even big- 
ger than last year’s. 


Retirees Live-it-up 


It’s been a busy and satisfying sum- 
mer for the Allis-Chalmers, Milwaukee, 
Wis., Retired Employees Recreation 
Club. 

Some 952 retirees and their wives 
attended the club’s biggest event, the 
annual retirees picnic. 


In June, 475 members made the an- 

nual jaunt to Milwaukee County 
Stadium to watch their Braves take on 
the upstart Giants. Thirteen chartered 
buses formed the police-escorted cara- 
van carrying the happy old timers. 
Two of the men were interviewed on a 
pregame radio program. 

To wrap up the summer’s activities. 
10 of the more active members with an 
average age of 71.2 years took to the 
links for the retirees golf tournament. 
Although most gross scores ranged be- 
tween 65 and 78 for nine holes, one 
robust oldtimer broke 50. 


What a Picnic! 


The company picnic, forerunner of 
all industrial recreation programs, un- 
doubtedly retained its title this year 
as the number 1 recreation activity in 
terms of percentage of employees par- 
ticipating. 

In sheer numbers alone, McDonnell 
Aircraft Corp., St. Louis, Mo., and The 
Martin Company, Denver, Colo., were 
impressive examples of the organiza- 
tional ability required of an industrial 
recreation director. More than 20,000 
employees and family members at- 
tended each event. 

For a major portion of the enter- 
tainment, Martin featured the talents 
of its own employees, conducting a 
speed trial event by its Sports Car 
Club, a model flying exhibition and 
contest by the Model Masters and a 
softball game between the two top in- 
terdepartmental teams. 

Also 87% of the entire working 
force showed up for McDonnell’s 20th 
annual picnic highlighted by two and 
a half hours of entertainment. 








FINAL RESULTS 


14th Annual Mid-West Industrial 


Golf Championships 


Lafayette, Ind., Aug. 15-16, 1959 


TEAM STANDINGS 
Division A 
Wright-Patterson AFB, Dayton, O. 
Goodyear Tire & Rubber, Akron, O. 
Bendix Aviation, South Bend, Ind. 


Sangamo Electric, Springfield, Ill. 
Minneapolis Honeywell #1, Mpls, Minn. 


Division B 

Owens-Illinois, Alton, lil. 

Inland Mfg. +1, Dayton, O. 

Ampco Metal, Milwaukee, Wis. 
Dayton Power & Light, Dayton, O. 
National Homes +1, Lafayette, Ind. 


Division C 

Phileo #1, Sandusky, O. 

Minneapolis Honeywell #2, Mpls, Minn. 
Allis-Chalmers, Norwood, O. 

Fansteel Metallurgical #2, Chgo, Ill. 
Fansteel Metallurgical +1, Chgo, Ill. 


MEDALISTS 
Division A 
Tom Shafer, Bendix Aviation 
Joe Golob, Thompson Ramo Woolridge 
Remo Grovetti, Abbott Laboratories 
George Caskey, Wright-Patterson AFB 
Hugh Quinn, Champion Paper & Fibre 


Charles Smith, National Homes 
Don Mosher, Minneapolis Honeywell 


Division B 
Charles Anthony, Minneapolis Honeywell 


Harold Harmony, Inland Mfg. 
Frank Stephanczuk, Wyman-Gordon 


Division C 
Mike Manuella, Philco 


Albert Morrell, Allis-Chalmers 
Wilson Kastor, Philco 


MANAGEMENT TOURNAMENT 


Dale Conrad, Columbia Southern 
Pete Zeides, Westinghouse 
Clarence Abell, Armco Steel 

R. L. Bissetti, Wyman-Gordon 
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WHAT'S THE 


BIG IDEA? 





imagination and resourcefulness 
are vitally important to the 
success of any 


“Old stuff” is no fun. It’s the 
fresh approach, the new wrinkle 


your program 


The big ideas which do the job best 
are reported each month in R/M. 


industrial 
recreation 
director. 


that make 


grow in 
popularity. 
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BASEBALL 
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a Ne os | 


Superior Design, 
, Construction and 
PERFORMANCE 







‘far greater 
strength and 
SAFETY} 





PL nod 6 ROUND 
AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 
buyers for nearly half a century. 


WRITE FOR LITERATURE 








AMERICAN 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A. 


WORLD'S LARGEST MANUFACTURERS 
PARK 


OF FINE 
PICNIC, PLAYGROUND 


} SWIMMING 
} POOL AND DRESSING ROOM EQUIRMENT 











CLASSIFIED | 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





ATHLETIC APPAREL 








Team and Industrial Patches Made to Order. 
Send rough sketch, quantity, size and colors 
for prices. T-Shirts—Sweat Shirts—Jackets, 
etc. Request complete catalog on company 
stationery 


THE FEI LT CRAF TERS, Plaistow 12, N. H. 





RECREATION SUPPLIES 





HAMMATT AND SONS 

Box 2004 Anaheim, Calif. | 

“Where the people of the nation find 

THE BEST FOR RECREATION” 
Contact us on your needs for recreation sup- 

plies. Manufacturers of games, and supplies | 

for direct sale to Industrial, Municipal and | 

School recreation depts. 





POSITIONS WANTED 





Seeks position in personnel or ind. rec. 2 yrs. | 
experience as pers. mgr. includes setting up | 
complete ind. rec. program. Coached high | 
school, service and pro football for 8 yrs. 
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Completing mil. service in Dec. 
in rec. and phy. ed. Coached high school 
basketball, active in dramatics, Little League 
and as camp counselor. Age 24, married. 
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Boys’ Baseball Still Booms 





Organized youth baseball has topped 
the 2 million mark in total participants 
according to a recent survey published 
by the Athletic Institute. 

Leading the youth league by a wide 
margin, if you want to include mem- 
bers of their “farm system,” is Little 
League Baseball, . with some 648 
000 big league aspirants. 

Next on the list come American 
Legion Junior Baseball with 386.600 
players and Babe Ruth League with 


Inc 


| some 112.000. 


Massed together in the 50,000 to 
75.000 player range are the AABC, 
NBC, Khoury, Hot Stove and P-O-N-Y 
leagues. 

Both the National Baseball Congress 
and Little League have teams playing 
in each of the 50 states with repre- 
sentation 24 and 19 foreign coun- 
tries respectively. 


Bowling Invades Belgium 


Tenpin bowling will be introduced 
to the Belgians for the first time 
this fall when 28 AMF Automatic Pin- 
spotters will be installed in three bowl- 
ing centers in Brussels. 

Automated bowling on a commercial 
basis was brought to Europe only re- 
cently with the installation of eight 
AMF Pinspotters in Stockholm, Swe- 
den. 

In addition to pioneering the game 
in Europe, AMF has also established a 
firm foothold for tenpins in Massa- 
chusetts, formerly restricted duck 
pin and candlepin bowling. 

Already AMF has equipped 114 
lanes in four bowling centers in the 
Boston area alone with tenpin installa- 
tions slated for several other cities in 
the state. 


to 


Vendors Seek New Fields 


With 3.7 million automatic §sales- 
men merchandising literally everything 
from soup to nuts, vending machine 
companies are reaching 
tions for new fields. 

Automatic Canteen Co. 


in all direc- 


of America, 


| No. 1 outfit in the industry ($117 
million in sales during fiscal 1958), 


B.A. degree | 


announced a contract that will get it 
started in the background music field 


for plants and offices. Automatic Can- 


1959 











teen now has access to the entire |} 
brary of RCA Victor Record Div. 
Seeburg Corp., biggest manufacturer 
of coin-operated phonographs, acquired 
Bert Mills Corp., maker of hot coffee 





and chocolate vending machines. This 
follows Seeburg expansion last year 


into cigarette and cold drink vending, 

For an idea of the size of the vend. 
market, BUSINESS WEEK 
closed that last year the machines 
sold more than 7 billion containers 
of chilled beverages, more than 3 bil. 
lion packs of cigarettes and 459 mil. 
lion units of milk. 


ing dis. 


Coffee Break Evolution 


America is towards 


moving more 
but shorter coffee breaks, announced 
INPLANT FOOD MANAGEMENT 


magazine in releasing the results of a 
survey conducted by the Pan 
American Coffee Bureau. 

Of the 27 million employees now 
taking coffee breaks every day, 10 mil: 
lion of them have morning and after- 
noon breaks. 
crease 


new 


This is a substantial in- 

the 6 million who took 

twice-a-day breaks in 1956. 
However, today, 60% of these work- 


over 


ers do not leave their desks or work 
benches during a coffee break. The 


coffee is brought to them. 


over for maney-Dack guaraniee! 


GUIDE TO 
NATURAL 


BOWLING 


FOLLY 
HLBST RATER 


A 


See back 


te 





THE COMPLETE bowling handbook for 
both novice and more advanced bowlers, 
“AMF Guide to Natural Bowling,” is 
available at newsstands throughout the 
country. 
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SEMI-MONTHLY SERVICES 


Timely tips, new ideas, the latest 
developments in the field of in- 
dustrial recreation are brought 
to you in monthly issues of REC- 
REATION MANAGEMENT, 
the national magazine of recrea- 
tion in business and industry, 
and the NIRA SERVICE PACK 
which contains the Idea Clinic, 
News Letter and President’s Bul- 
letin. 














PERIODICAL SERVICES 


Activity manuals and program 
aids are published periodically 
on specific recreation activities. 
Written in detail, these manuals 
describe step-by-step procedures 
for developing effective projects. 
In addition to the booklets pic- 
tured here, other materials are 
available to aid your planning. 


The purpose of the National Indus- 
trial Recreation Association is to 
promote, protect, foster and ad- 
vance the interests of industrial 
recreation in which its members 
are engaged. 


PPOOHOSHOSOSHSHSHSSHSHSHSHSHSHSHSHSHSHSHSSHSHSHSHSHSHSHSHSHSSHSHHSSHSHHOHHHHSSEHHSHEHESHEHSEESEEEEE 
NIRA membership services help you get the job done using 
fresh ideas, expert advisory service, helpful program aids 


benefit your progra 
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*ANNUAL CON.- 
FERENCE and Ex- 
hibit plus regional 
workshops provide 
idea exchange and 
problem solving by 
the top industrial ree- 
reation authorities in 
the nation. 








* TOURNAMENTS 
conducted by NIRA 
on a national basis 
help provide stimula- 
tion for employee 
participation in their 
own company pro- 
grams. In addition to 
fishing and shooting, 
other national tourna- 
ments being devel- 
oped are golf and 
bowling. 


¢ INSURANCE cov- 
erage and counsel for 
employee teams and 
directors is available 
through NIRA’s spe- 
cial group aceident 
insurance plan. 




















For additional information on NIRA 
services availuble to you, write the 
Executive Secretary, National In- 
dustrial Recreation Association, 
203 N. Wabash, Chicago 1, Illi- 


* ADVISORY staff 
service of industrial 
recreation experts are 
on call to help you 
with any special prob- 
lem. 


¢ RESEARCH studies 
of great value to assist 
you in judging the 
strong and weak 
points of your own 
program, how to in- 
crease participation 
and the latest trends 
in purchasing, safety, 
pre-retirement, plan- 
ning, and travel as 
recreation. 
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...for the best in bowling! 


Only when you go AMF all the way can you get the 
full advantages of an employee bowling program— 
improved morale, healthful exercise, fun for work- 
ers of all ages. 


Dependable, efficient AMF Automatic Pinspot- 
ters provide a smoother, more enjoyable game of 
bowling. Special AMF features such as the Under- 
lane® Ball Return eliminate distractions, make the 
satisfaction of higher scores possible. And AMF 


AMF PINSPOTTERS INC. 


Subsidiary of AMERICAN MACHINE & FOUNDRY COMPANY 


AMF Building « 261 Madison Avenue, New York 16, N. Y. 


accessories — balls, bags, and shoes—are the finest 
available, for looks and for practicality. 


Provide your employees with the most effective 
and enjoyable bowling program possible. Contact 
your nearest AMF proprietor...he will be glad to 
help you plan your employee bowling program. Or, 
write to AMF Pinspotters and have your local AMF 
representative explain the value of bowling as part 
of your recreation program. 


BOWL WHERE YOU SEE THE 


TRADEMARK AND SERVICE MARK OF AMF 





we 
me. 











